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“AS BRIGHT AND 
HAPPY A BAUBLE 
AS HOLLYWOOD 
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GED! FULL OF 
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—Life Magazine 
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PRIZE PACKAGE 

FOR THE WHOLE 
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: , \ SHIRLEY. JONES 


VIOLENCE, (BY ENG a Giana 
‘PEPE’ IS YOUR | \\ ZL HAN ~~ a 
DISH!” —Hedda Hopper ay eo 


GUEST STARS 


MICHAEL CALLAN - RICHARD CONTE 
BOBBY DARIN - SAMMY DAVIS Jr. 
JIMMY DURANTE - ZSA ZSA GABOR 
voice or UUDY GARLAND - GREER GARSON 
HEDDA HOPPER - JOEY BISHOP 
ERNIE KOVACS - PETER LAWFORD 
JANET LEIGH - JACK LEMMON 
JAY THE MENACE” NORTH z KIM NOVAK 
ANDRE PREVIN - DONNA REED 
DEBBIE REYNOLDS - EDWARD G. ROBINSON 
CESAR ROMERO - FRANK SINATRA 


and many, many more! 


“AN EYE-POPPER! 
‘PEPE’ HAS EVERY- 
THING!” 


—Cue Magazine 


—The Miami Sun 
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CAINTIINELAS) (ep 255.<cusyscesccsi oes eos coe paere eee manera pees chesesnare sectors Pepe 
DANIDAILE Ve tsricrt concn set estaee ean eons a tee eee Ted Holt 
SHIRLEY SU ONES Mrscee eee eee eee Suzie Murphy 


Auctioneer 
Lupita 
Dancer 
SPH Soar EBEATOE RRC ate aba pSeaHORS OF Gnatiatenropscousnebes Manager 
BER BEORESEE Rccicarh cucericianttc gnacand uae ESB ORSR see SuOSaN ES Carmen 
Carlos Rivas 
Jewelry Salesman 
Bocas le vecsc hah: Seen aa ee seach ees Cae RECT Roemer Waitress 
aistlavesusaemaeacaviewaeaent mecrosneor ee rane taeeeeeeee Priest 
Charro 
Himself 


GUEST STARS 


MAURICEICHEVALBIERG erccsscecestce soccer seers ee seaee ee eee Himself 


BING CROSBY Himself 


MICHAEL CALLAN . Dancer 
RICHARD CONTE . Himself 
BOBBY DARIN ...... Himself 
SAMMY DAVIS, JR .. Himself 
JIMMY DURANTE: scccccccnsetosiea te ssscte rs cine ereeeeenenereneee Himself 
ZSA ZSA GABOR . Herself 
JUDYAGARIEAIN Dirt eee eee Her Voice 
GREER GARSON .. Mrs. Fogelson (Herself) 
HEDDA HOPPER . Herself 
JOEY BISHOP .... Himself 
ERNIE KOVACS ... Immigration Inspector 
PETER LAWFORD ... . Himself 
JANET LEIGH .......... ... Herself 
DA GIGIBEMIMOIN ioe raerer ces eee ene eee Himself 
JAY NORTH Dennis the Menace 
KIM NOVAK Herself 
ANDRE PREVIN Himself 
DONNA REED pene Herself 
DEBBIE,REYINOEDS ) oe ... Herself 
EDWARD /G: ROBIINSON 2-3 eee . Himself 
CESAR ROMERO . Himself 
FRANK SINATRA Himself 
EES TSU Ca ooeccoscrsosodsessacasooasasoeubdegasacootuousaesbes .. Herself 
ANN B,. (SCHULTZY) DAVIS ........... . Schultzy 
WILLIAM DEMAREST ......000000........0.... Studio Gateman 
 BIGs JACK ENTIRATMER eee eee Himself 
COLE -EXROGEESON eee eee . Himself 


JANE ROBINSON) fircee cecereeerecesseee ee 
BIWININWa WASIER Sieeseeeeecetece ecg ee ee ree 


Herself 
. Bunny 


CHAREES (GO BUIRIN ersece cans eee ce neste ere eee renee Himself 


(Not for Publication) Pepe, a simple Mexican peon with a pesos-filled piggy bank, 
tags along when Don Juan, the magnificent horse he had raised from a colt, is bought 
bed film ligee tor Ted Holt. Holt, whose career is on the skids, hopes to use the non se 
in an effort to obtain financing for a new picture from Edward G. Robinson, who 
In Hollywood, Pepe meets Suzie Murphy, a girl with acting ambi- 
tions; he falls in love with her; she falls in love with Ted. In the course of his aeavels 
with Holt and Don Juan in the worlds of Hollywood, Las Vegas and Acapulco, Pepe 
of the entertainment world such as: 


covets the animal. 


also meets many famous stars 


the proper way to manage a love affair. 
Michael Callan, Suzie Murphy’s dancing 
partner in a Hollywood beatnik cafe 
where Bobby Darin and Andre Previn 
also entertain. 


Ann B. 


Bing Crosby who unthinkingly autographs 
a tortilla which Pepe immediately eats. 

Sammy Davis, Jr., who can’t win a reac- 
tion from Pepe, and Zsa Zsa Gabor whose 
Hungarian accent is too much for him. 


Jimmy Durante who tries to take Pepe 
over at cards. 
il Greer Garson who also wants Don Juan. 
ill Ernie Kovacs as an immigration inspector. 
In time, Pepe’s 
|| Suzie stars in the hit Taina. 


—— ==> =— —— = — — ————————— — 


2 Maurice Chevalier who advises Pepe on e Jack Lemmon in his “Some Like It Hot” 
costume (and role!). 

Janet Leigh who mistakes 
Mexican film festival official. 
TV favorites like Joey Bishop, Jay 
nis the Menace” North, Donna Reed and 
“Schultzy 
Kim Novak who helps Pepe pick out an 
engagement ring. 

Debbie Reynolds, who dances a happy 
dream sequence with Pepe. 

Frank Sinatra, 
some advice on gambling, and such other 
“Las Vegans” 
Lawford and Cesar 


great good nature helps persuade Robinson to finance Holt’s 
Suzie gets Dan and Pepe gets Don Juan. 


(George Sidney) 


Director-producer George Sid- 
ney possesses the perceptiveness 
of the true creative artist and the 
instinct of the showman who 
knows what the public likes, two 
qualities that form an unbeatable 
combination. With “Pepe,” the 
new George Sidney production for 
Columbia release starring Can- 
tinflas and co-starring Dan Dailey 
and Shirley Jones with 35 guest 
stars, Sidney registers another hit 
in a long line of quality produc- 
tions. Said to add a new excite- 
ment in screen entertainment, 
SPepe!is|mowat the...) see. ee 
Theatre in CinemaScope and East- 
man Color, a worthy successor to 
such other of George Sidney’s 
artistic and boxoffice successes as 
“Who Was That Lady?”, “Pal 
Joey,” “The Eddy Duchin Story,” 
“Annie Get Your Gun” and “Show 
Boat.” 

A native New Yorker, Sidney 
was born into the motion picture 
business. His father was Louis K. 
Sidney, an M-G-M vice-president, 
and Sidney himself served as a 
messenger boy at the M-G-M 
studio, moved into the production 
department, served as an assistant 
director and then was assigned to 
directing film tests. This in turn 
led to an important post with Pete 
Smith, for whom he directed many 
short subjects. 

Sidney’s first feature was “Paci- 
fic Rendezvous” in 1942—and the 
hits—musicals, dramas and adven- 
ture films — have continued in a 
steady flow since that date. 

Written for the screen by Dor- 
othy Kingsley and Claude Binyon 
from a screen story by Leonard 
Spigelgass and Sonya Levien, 
“Pepe” was directed and produced 
by George Sidney. Jacques Gelman 
served as associate producer of 
the G.S.—Posa Films Internation- 
al production. 

The 35 guest stars include Mau- 
rice Chevalier, Bing Crosby, Mich- 
ael Callan, Richard Conte, Bobby 
Darin, Sammy Davis, Jr., Jimmy 
Durante, Zsa Zsa Gabor, The Voice 
of Judy Garland, Greer Garson, 
Hedda Hopper, Joey Bishop, Ernie 
Kovacs, Peter Lawford, Janet 
Leigh, Jack Lemmon, Jay ‘Dennis 
the Menace” North, Kim Novak, 
Andre Previn, Donna Reed, Debbie 
Reynolds, Edward G. Robinson, 
Cesar Romero, Frank Sinatra and 
many, many more. 


Pepe for a 
“Den- 


* Davis. 


who tries to give Pepe 


as Richard Conte, Peter 
Romero. 


s picture. 


(Mat 2-B; Still No, R80) Cantinflas, as ““Pepe,”” keeps pace with Dan 


Dailey, left, and Maurice Chevalier, center, in George Sidney’s 
for Columbia release in CinemaScope and Eastman 


tion of “Pepe” 


produc- 


Color. Shirley Jones co-stars with Dailey in support of Cantinflas, and 
Chevalier is one of the film’s 35 guest stars. 


(35 Guest Stars) 


One of the most imposing ar- 
rays of top flight entertainment 
personalities ever to brighten a 
motion picture have been assem- 
bled for George Sidney’s produc- 
tion of “Pepe,” starring Cantin- 
flas, the international favorite, 
and co-starring Dan Dailey and 
Shirley Jones at the ........... 
Theatre. The Columbia release, in 
CinemaScope and Eastman Color, 
has 35 guest stars importantly 
cast in the story, such names as 
Maurice Chevalier, Bing Crosby, 
Michael Callan, Richard Conte, 
Bobby Darin, Sammy Davis, Jr., 
Jimmy Durante, Zsa Zsa Gabor 
and The Voice of Jude Garland. 

Also, Greer Garson, Hedda Hop- 
per, Joey Bishop, Ernie Kovacs, 
Peter Lawford, Janet Leigh, Jack 
Lemmon, Jay “Dennis the Menace” 
North, Kim Novak, Andre Previn, 
Donna Reed, Debbie Reynolds, Ed- 
ward G. Robinson, Cesar Romero, 
Frank Sinatra and many more. 


(That Jones Girl) 


Shirley Jones co-stars with Dan 
Dailey in support of international 
favorite Cantinflas in “Pepe,” the 
George Sidney production for Co- 
lumbia release. The new motion 
picture extravaganza at the...... 
Theatre in CinemaScope and East- 
man color also has some 35 guest 
stars. For “Pepe,” leading Holly- 
wood clothes designer, Edith Head 
created a new image of Shirley on 
the screen. Under Miss Head’s 
guidance, the lovely blonde actress 
has 16 different ravishing changes 
of outfit. Shirley at the outset 
affects “beatnik” clothes but when 
her career as a movie actress 
flourishes in the film, she assumes 
a more glamorous bloom, far dif- 
ferent from her period costumes in 
“Oklahoma” and “Carousel.” 


(Opening Notice) 


Cantinflas, the comedy sensation 
of “Around the World in 80 Days,” 
returns to the..... Theatre screen 
s “Pepe,” in the new 
George Sidney production for Co- 
lumbia release in CinemaScope 
and Eastman Color. Co-starred 
with the international favorite 
are Dan Dailey and_ Shirley 
Jones and some 35 guest stars. 
Sidney directed and _ produced 
“Pepe” from a screenplay by Dor- 
othy Kingsley and Claude Binyon, 


with screen story by Leonard 
Spigelgass and Sonya _ Levien. 
Jacques Gelman was_ associate 


producer of the G.S.—Posa Films 
International production for Co- 
lumbia release, 


(Dan Dailey) 


Hollywood, with its sometimes 
peculiar logic, has dancers who 
don’t dance, and singers who don’t 
sing. So nobody was surprised 
when Dan Dailey, a recruit from 
the Broadway musical stage, was 
cast as a brutal Nazi storm troop- 
er in “A Mortal Storm,” his first 
film role. He received an Academy 
Award nomination for his initial 
screen acting stint, but this has 
nothing to do with the fact that 
Dailey’s resources as a musical 
entertainer were not utilized until 
much later. 

Dailey currently can be seen 
dancing, singing and acting at the 
rane Kado Theatre in George Sid- 
ney’s spectacular new production 
of “Pepe.” “Pepe” stars Cantin- 
flas, the sensation of “Around the 
World in 80 Days,” and co-stars 
Dailey and Shirley Jones and some 
35 guest stars in CinemaScope and 
Eastman color. 

Bedazzled as a boy by vaude- 
villians who stopped at his father’s 
Long Island hotel during engage- 
ments, Dan made up his mind 
early that theirs’ was the life for 
him. 

He had the frustrating experi- 
ences not uncommon to people try- 
ing to break into show business, 
and finally landed a part in “Babes 
in Arms,” which had a year’s run 
on Broadway. After. a summer 
season in the Federal theatre, he 
left for a featured spot in “Stars 
in Your Eyes.” His reputation 
fairly established at last, Dan was 
next offered, and accepted, the 
juvenile lead in “I Married an 
Angel,” with Vera Zorina. It was 
this show, in its Los Angeles en- 
gagement, which brought him his 
first movie contract. In “Pepe,” he 
plays a Hollywood film director 
who is helped by Cantinflas to 
make a comeback. 

“Pepe” was written for the 
screen by Dorothy Kingsley and 
Claude Binyon, from a_ screen 
story by Leonard Spigelgass and 
Sonya Levien. The film was direct- 
ed and produced by George Sidney 
and Jacques Gelman served as 
associate producer of the G. S.- 
Posa Films International produc- 
tion. 


(Dancin’ Dan) 


Dan Dailey returns to the...... 
Theatre screen, after a TV series 
stint, in George Sidney’s produc- 
tion of “Pepe,” starring Cantin- 
flas, the international favorite, 
and co-starring Dailey and Shirley 
Jones. A facile actor, Dan plays a 
Hollywood director, and is given 
full opportunity for his singing 
and dancing talents. ‘““Pepe” was 
filmed in CinemaScope and East- 
man color; it is a Columbia pic- 
ture, 


(Cantinflas) 


Probably never in the recent 
history of entertainment has there 
ever been a star personality like 
the wispy-mustached, pants-drag- 
ging Cantinflas, an actor who en- 
joys the respect, admiration and 
love of his own internationally- 
famous colleagues. Cantinflas is 
the one actor who can probably 
out-sing them, out-dance them, 
out-mime them. In addition, of 
course, he fights bulls! 

But the bullfighting is just an- 
other phase of Cantinflas’ tremen- 
dous abilities as a showman, abili- 
ties he demonstrated in “Around 
the World in 80 Days” and which 
he again joyously demonstrates 
in his performance as “Pepe” in 
the new George Sidney production 
for Columbia release at the... 
Theatre in CinemaScope and East- 
man Color. As “Pepe,” Cantinflas 
co-stars with Dan Dailey and Shir- 
ley Jones and there are some 35 
guest stars in the warm, wonder- 
ful story. 

The list of guest stars probably 
illustrates better than anything 
the manner in which the world of 
show business respects Cantinflas. 
They are the 35 lucky ones, chosen 
from the many who sought to 
match their own special abilities 
against those of the inimitable 
little Mexican star. 

In the title role of “Pepe,” Can- 
tinflas is seen as a lovable, garrul- 
ous peon ranchand who, through 
circumstances arising from his 
love for a horse and his friendship 
with the world, mingles with fam- 
ous folk of the stage and screen 
and becomes comically entangled 
in love, intrigue and the mysteries 
of motion picture-making. 

The Cantinflas comedy charac- 
ter is always that of a poor man 
who succeeds in spite of himself, 
rising above frustrations to 
emerge triumphant from the most 
trying situations. 

“With my comedy, I express 
only optimism,” Cantinflas once 
declared. “My little guys meet the 
buffetings of life with luck, a 
sense of humor, a happy philoso- 
phy, a native shrewdness and the 
ability to deal with situations and 
people that would otherwise get 
them down. Audiences always love 
to witness the triumph of the 
underdog.” 

Perhaps the final word on Can- 
tinflas was said by another rather 
good comedian, Charlie Chaplin, 
who once described him ag “the 
greatest comedian in the world.” 

The “Pepe” screenplay was 
written by Dorothy Kingsley and 
Claude Binyon from a screen story 
by Leonard Spigelgass and Sonya 
Levien. “Pepe” was directed and 
produced by George Sidney, and 
Jacques Gelman served as associ- 
ate producer of the G.S. — Posa 
Films International production. 


IMPORTANT! 


A number of the advertisements on 
pages 4-12 of this pressbook con- 
tain reproductions of the cartoon 
Cantinflas as 


figure showing 


“Pepe.” This drawing is key art 
|in the campaign, and it can be 
“used successfully as a publicity 
plant. Simply make the appro- 
priately - sized advertising mat 
available to your newspaper editor 
with the request the drawing be 
used as editional matter. Caption 
it: ‘’Artist’s drawing of Cantinflas 
as ‘Pepe,’ in the George Sidney 
production co-staring Dan Dailey 
and Shirley Jones. Some 35 top 
|entertainment personalities guest 
star in the CinemaScope-Eastman 


Color film.’ 


(General Advance) 


With Cantinflas, the sensation 
of “Around the World in 80 Days,” 
starring as “Pepe,” a new excite- 
ment in screen entertainment 
OXI Sos000 albmbhewaprertactaccet 
Theatre. Co-starred with the in- 
ternational comedy favorite, are 
Dan Dailey and Shirley Jones, 
while 35 of Hollywood’s outstand- 
ing personalities appear as guest 
stars in the new Columbia release. 
“Pepe” is a George Sidney produc- 
tion in CinemaScope and Eastman 
Color. 

Said to be a gala entertainment 
event of unprecedented audience 
appeal, “Pepe” is compounded of 
fun, color, drama, music and 
screen pageantry. It ranges from 
spectacular musical numbers to a 
comedy bullring sequence, from 
a gentle love story to moments of 
high hilarity. 

In “Pepe,” Cantinflas portrays a 
simple-hearted lovable Mexican 
peon and ranch-hand who, through 
his devotion to the horse he has 
raised from a colt, finds himself 
flung into the never-never land of 
the entertainment world. 

Dailey plays a fading Hollywood 
director whom Cantinflas helps 
win a comeback. His is a dancing, 
singing and acting performance 
that reportedly is little short of 
brilliant. Shirley Jones, who hint- 
ed at hitherto untapped dramatic 
resources as the trollop in “Elmer 
Gantry,” is said to be another 
revelation. 

The 35 guest stars, probably the 
greatest array of star personali- 
ties ever to figure importantly in 
a single motion picture, include 
Maurice Chevalier, Bing Crosby, 
Michael Callan, Richard Conte, 
Bobby Darin, Sammy Davis Opi, 
Jimmy Durante, Zsa Zsa Gabor, 
The Voice of Judy Garland, Greer 
Garson, Hedda Hopper, Joey Bis- 
hop, Ernie Kovacs, Peter Lawford, 
Janet Leigh, Jack Lemmon, Jay 
“Dennis the Menace” North, Kim 
Novak, Andre Previn, Donna Reed, 
Debbie Reynolds, Edward G. Rob- 
inson, Cesar Romero, Frank Sina- 
tra and many, many more. 

Sidney directed and produced 
the motion picture extravaganza 
from a_ screenplay by Dorothy 
Kingsley and Claude Binyon, 
based on a screen story by Leon- 
ard Spigelgass and Sonya Levien. 
Jacques Gelman served as associ_ 
ate producer of the G. S.-Posa 
Films International production. 


(Mat 2-A; Still No. R62) Shirley Jones sings the title song of “Pepe” 
to international fayorite Cantinflas in this scene from the new George 
Sidney Production, a Columbia release. Dan Dailey is co-starred with 


Miss Jones in support of Cantinflas. 
man color, has some 35 guest stars. 


“p. 


epe,” in CinemaScope and East- 


(It?s No Bull!) 


Cantinflas, international comedy 
favorite, also is one of the world’s 
greatest bull fighters. The Mexi- 
can star, who was the sensation of 
“Around the World in 80 Days,” 
does another uproarious bull-fight- 
ing routine as “Pepe” in the cur- 
rent George Sidney production at 
ithegereascr csr Theatre. Dan Dailey 
and Shirley Jones co-star and 
there are some 35 guest stars im- 
portantly cast in the motion pic- 
ture extravaganza. “Pepe” was 
filmed in CinemaScope and East- 
man Color. 

The 35 guest stars, probably the 
greatest array of star personali- 
ties ever to figure importantly in 
a single motion picture, include 
Maurice Chevalier, Bing Crosby, 
Michael Callan, Richard Conte, 
Bobby Darin, Sammy Davis Jr., 
Jimmy Durante, Zsa Zsa Gabor, 
The Voice of Judy Garland, Greer 
Garson, Hedda Hopper, Joey Bis- 
hop, Ernie Kovacs, Peter Lawford, 
Janet Leigh, Jack Lemmon, Jay 
“Dennis the Menace” North, Kim 
Novak, Andre Previn, Donna Reed, 
Debbie Reynolds, Edward G. Rob- 
inson, Cesar Romero, Frank Sina- 
tra and many, many more. 


(Spectacular!) 


George Sidney’s production of 
“Pepe,” the Columbia release at 
theta sears Theatre, doesn’t easily 
fit into any pat motion picture 
category. A sumptuous productior 
filmed in CinemaScope and East- 
man Color, “Pepe” stars Cantin- 
flas, the international favorite who 
was the sensation of “Around the 
World in 80 Days.” Dan Dailey 
and Shirley Jones co-star in 
“Pepe” and 35 top-flight entertain- 
ment personalities are guest stars. 

The location filming gives ‘Pepe” 
added scope and dimension. Direc- 
tor-producer Sidney started his 
motion picture at the famous 
Sands Hotel, Las Vegas, and then 
went on to the swank supper club 
room of the Hotel Tropicana, Las 
Vegas, where the _ spectacular 
beauties of the “Folies Bergere” 
were appearing. Mexico City’s 
famed Palace of Fine Arts, many 
of Acapuleo’s pleasure spots and 
hotels, a Mexican ranch and the 
silver mining town of Texco are 
among the spectacular location 
shots. Hollywood also figures im- 
portantly in the warm and won- 
derful story, a new excitement in 
screen entertainment. 


CinemaScope 
35% 


DAN DAILEY - 
Screenplay by DOROTHY KINGSLEY and CLAUDE BINYON 
Screen Story by LEONARD SPIGELGASS and SONYA LEVIEN 


Directed and Produced by GEORGE SIDNEY 


Associate Producer JACQUES GELMAN 
G.S.—POSA FILMS INTERNATIONAL PRODUCTION 


“PEPE” 


co-starring 


Guest Stars: 


MAURICE CHEVALIER « BING CROSBY - MICHAEL CALLAN + RICHARD CONTE 
BOBBY DARIN « SAMMY DAVIS, Jr. » JIMMY DURANTE - ZSA ZSA GABOR 
The Voice of JUDY GARLAND + GREER GARSON - HEDDA HOPPER 
JOEY BISHOP - ERNIE KOVACS « PETER LAWFORD « JANET LEIGH = 35% 

JACK LEMMON .- JAY "Dennis the Menace'’ NORTH - KIM NOVAK 
ANDRE PREVIN - DONNA REED - DEBBIE REYNOLDS 
EDWARD G. ROBINSON - CESAR ROMERO - FRANK SINATRA 


AND MANY, MANY MORE 


Official Billing 


COLUMBIA PICTURES presents A GEORGE SIDNEY PRODUCTION 


CANTINFLAS 


SHIRLEY JONES 


35% 


100% 


Eastman COLOR 
35% 


(Review) 


Bursting with a new excitement 
in screen entertainment, George 
Sidney’s production of the Cantin- 
flas’ starrer, “Pepe,” new Colum- 
bia release co-starring Dan Dailey 
and Shirley Jones and including a 
talent-loaded contingent of 35 
guest stars, opened yesterday at 
Ghe erae reels Theatre. An enter- 
tainment feast for the entire fam- 
ily, “Pepe” is crammed with fun, 
music, color, variety and pageant- 
ry, beautifully filmed in Cinema- 
Scope and Eastman Color. 

Heading the awesome parade of 
talent in “Pepe” is, of course, Can- 
tinflas himself. A superlative art- 
ist, Cantinflas’ comedy has a 
warmth and poigancy about it that 
stabs at the heart. As “Pepe,” he 
plays a _ simple-hearted peon 
ranchhand who, through his devo- 
tion to a horse he had raised from 
a colt, adventures to Hollywood, 
Las Vegas, Mexico City, Acapulco 
and Taxco. 

He has amusing encounters with 
such guest stars as Maurice Cheva- 
lier, Bing Crosby, Michael Callan, 
Richard Conte, Bobby Darin, Sam- 
my Davis, Jr., Jimmy Durante, 
Zsa Zsa Gabor, The Voice of Judy 
Garland, Greer Garson, Hedda 
Hopper, Joey Bishop, Ernie Kov- 
acs, Peter Lawford, Janet Leigh, 
Jack Lemmon, Jay “Dennis the 
Menace’”’ North; Kim Novak, An- 
dre Previn, Donna Reed, Debbie 
Reynolds, Edward G. Robinson, 
Cesar Romero, Frank Sinatra and 
many, many more. 

Cantinflas attaches himself to 
Dan Dailey, a motion picture di- 
rector who, to salvage his skidding 
career, has opportunistically ac- 
quired the animal the little co- 
median loves. Dailey hopes to per- 
suade Robinson, who covets the 
horse, to back him in a Mexican 
location film. Cantinflas also meets 
and falls in love with beautiful 
Shirley Jones, an aspiring actress; 
she, in turn, reserves her love for 
Dan Dailey. The complications are 
ironed out with entertaining fi- 
nesse by director-producer Sidney. 

Dailey sings, dances and acts 
his way through one of his great- 
est performances. Shirley Jones is 
as beautiful and delightful in her 
own triple-threat stint. And Can- 
tinflas is, of course, superb as 
“Pepe,” the man who is friendly 
with the world. 

Dorothy Kingsley and Claude 
Binyon collaborated on the “Pepe” 
screenplay, from the screen story 
written by Leonard Spigelgass 
and Sonya Levien. Jacques Gel- 
man served as associate producer 
of the G.S.—Posa Films Interna- 
tional production. 


(Shirley Jones) 


A small-town girl with an un- 
glamorous name, Shirley Jones is 
in revolt against wholesome-as- 
apple-pie roles like the singing 
heroines of “Oklahoma!” and 
“Carousel.” 

“T’m sick of portraying ingenues 
with sunny dispositions,” she de- 
clares determinedly. “It’s not that 
I’m for sex, per se, even though it’s 
always darned good boxoffice. But 
it’s through the sexy roles that I 
can ultimately play women of 
adult emotions.” 

This is the kind of role she plays 
for director-producer George Sid- 
ney in the new Cantinflas picture, 
“Pepe,” the joyous Columbia re- 
lease at the ......... Theatre in 
CinemaScope and Eastman Color 
She portrays a disillusioned, aspir- 
ing actress who finally makes it 
in the movies and then finds love 
as well with co-star Dan Dailey. 

The glamorous role calls for 
Miss Jones to be sophisticated, 
and to be garbed—after discard- 
ing a beatnik pose and beatnik 
clothes—in a wardrobe that will 
make women gasp in envy. 

The “Pepe” screenplay was 
written by Dorothy Kingsley and 
Claude Binyon from a screen story 
by Leonard Spigelgass and Sonya 
Levien. Jacques Gelman was asso- 
ciate producer of the G.S.—Posa 
Films International production for 
Columbia release. 
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Director of Photography JOE MacDONALD, A.S.C. 


Photographic Lenses by PANAVISION 
EASTMAN Color by PATHE 


Special Sequences photographed in 


CINEMASCOPE 
Filmpeditorsee ct eee VIOLA LAWRENCE, A.C.E. 
AL CLARK, A.C.E. 
Set™Decoratonmerrcrrcsrse eee eee WILLIAM KIERNAN 
IASsistantaDinectonee cee etree eee eee DAVID SILVER 
Associate Art Director 
GUNTHER GERSZO 
Make-up) Supervision) 2222:...0000--02-.00s-ccsceoees2ss02- BEN LANE, S.M.A. 


LARRY GERMAIN, MYRL STOLZ 
Script Supervisor .. ... MARSHALL WOLINS 
Recordingpouperyisormererttre eee cece ss CHARLES J. RICE 
Musicueditormeccerseraeercrerecertrerterre cases. MAURY WINETROBE 
GOTTITY: || chenacdaecctcaseavadenece et acecenderatdtisthadocc aaa aepReeeS JAMES Z. FLASTER 


HaireStylesieerce tt: 


Las Vegas Sequences photographed at 
THE SANDS HOTEL - THE TROPICANA HOTEL 
Bullfight and Fiesta Scenes 
Photographed at HACIENDA VISTA HERMOSA, MEXICO 


WITH GRATEFUL APPRECIATION TO THE 
MEMBERS OF THE MOTION PICTURE PRODUCTION 
WORKER’S UNION OF THE REPUBLIC OF MEXICO 

FOR THEIR SPLENDID CO-OPERATION. 


G. S.-POSA FILMS INTERNATIONAL PRODUCTION 


“HOORAY FOR HOLLYWOOD” 
Special Material by SAMMY CAHN 


“PEPE” and “MIMI” 
Special Material and Routines by ROGER EDENS 


Songs: 
o FARAWAY PART OF TOWN” 
“THAT'S HOW IT WENT, ALRIGHT” 
Music by Andre Previn 
Lyrics by Dory Langdon 
Conducted by Andre Previn 
BPERES 
Music by Hans Wittstatt 
Special Instrumental by Johnny Green 
Lyrics by Dory Langdon 
“THE RUMBLE” 
Instrumental by Andre Previn 


“LOVELY DAY” (Concha Nacar’’) 
Music by Augustin Lara 
Spanish Lyrics by Maria Teresa Lara 
Special English Lyrics by Dory Langdon 


Maurice Chevalier Recordings of ‘SEPTEMBER SONG” 
and ‘‘MIMI” Courtesy of MGM Records 


Choreography 
“THE RUMBLE” 
“FARAWAY PART OF TOWN” 
EUGENE LORING 


Additional Choreography 
ALEX ROMERO 


General Music Supervision and 


Background|\Score) by) a.2..3---sssseseeeereeee cee JOHNNY GREEN 
Associateshroduceneen yea teeen ema JACQUES GELMAN 
ScreenpPlaysby x nkcc-sev-ceoessceesenacsercreracen case: DOROTHY KINGSLEY 


CLAUDE BINYON 


SEREEIN SOIT [557 cosesedosnonanacesansscecoonndsnno60000 LEONARD SPIGELGASS 
and SONYA LEVIEN 
Based on a play by L. Bush-Fekete 


Directed and Produced by ...............::cceecceeeeeeees GEORGE SIDNEY 
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ITS PEPERRIFIC! THE GREATEST STAR AND 
HAPPINESS-FILLED ENTERTAINMENT EVER 


COLUMBIA PICTURES PRESENTS 
A GEORGE SIDNEY PRODUCTION 


epe clowns with Durante... ove ‘Pepe rings lovely Kim 


epe dances with Debbie 


CO-STARRING 


DAN DAILEY avo 
SHIRLEY JONES 


PLUS 
GUEST 
: csi 
MAURICE CHEVALIER = BING CROSBY 
MICHAEL CALLAN + RICHARD CONTE 
BOBBY DARIN « SAMMY DAVIS Jr, 
JIMMY DURANTE = ZSA ZSA GABOR 
voceor UUDY GARLAND + GREER GARSON 
HEDDA HOPPER + JOEY BISHOP 
ERNIE KOVACS » PETER LAWFORD 
JANET LEIGH » JACK LEMMON 
UAY reece: NORTH * KIM NOVAK 
ANDRE PREVIN » DONNA REED 
DEBBIE REYNOLDS » EDWARD C. ROBINSON 
CESAR ROMERO + FRANK SINATRA 


and many, many more! 


Above: Pepe is ga over Zsa Zsa. 
eft: Pepe gets suprised by Janet... 
Right: Pepe belts the blues with Sammy. 

Pep i 


irley and Dan. 
i it 


SCREENPLAY BY 


DOROTHY KINGSLEY & CLAUDE BINYON 


CREEN STORY BY 


LEONARD SPIGELGASS & SONYA LEVIEN 
DIRECTED & PRODUCED BY G EO RG E S| DN EY 
assocvts JACQUES GELMAN*G.S-POSA FILMS 
INTERNATIONAL PRODUCTION scinewascore x cotor 


THEATRE 


Ad No. 502—930 Lines 


Page 4 


seee ONE OF THE ALL-TIME GREAT ENTERTAINMENTS! «++. 
COLUMBIA PIGFURES PRESENTS A GEORGE SIDNEY PRODUCTION 


* * 
* * 
* * 
* * 
* x 
* * 
* * 
* 


4 Chevalier 
i 


Stars. Some, like Dan 
Jones, play roles in t 
like Debbie Reynolds, he 
Dean Martin, Jack | 

Novak, Jimmy Durar's DAN AILEY so SHIRLEY JONES »» mu 25) GUEST STARS IN THE BIG WONDERFUL STORY . »: 


Chevalier, Sammy IGE CHEVALIER - BING GROSBY - MICHAEL CALLAN - RICHARD CONTE - BOBBY DARIN - SAMMY DAVIS Jr. - JIMMY DURANTE 
Tony Curtis, Janet [ISA GABOR - voice or JUDY GARLAND - GREER GARSON - HEDDA HOPPER - JOEY BISHOP - ERNIE KOVACS - PETER LAWFORD 
Bing Crosby play il LEIGH - JACK LEMMON - JAY soenwis re menace» NORTH - KIM NOVAK - ANDRE PREVIN - DONNA REED - DEBBIE REYNOLDS 
amusing selves.99 ARD G. ROBINSON - CESAR ROMERO - FRANK SINATRA and many, many more! sy sk ve ve He oe oe oe ok ok ok ok ok tk ok 


ne ONYALAVEN Direct 


Linle Amine 


Ad No. 501—715 Lines 


lid A NEW EXCITEMENT IN 
SCREEN ENTERTAINMENT! 


Accessories 
e 24 SHEET e & SHEET 
e 3 SHEET e | SHEET 
© 22x28A 2 
(SLIDE the same) 
© 8 Il x 14's e INSERT CARD 
e WINDOW CARD e UTILITY MAT 


- = e 40x60, 24x 60 and 24x 82 


; x : * 4 STILL SETS * TRAILER 
All Accessories Available at Columbia Exchanges (25 assorted, pressbook set, 


esenting a new 


- 


i igs 


H 


citement in motion 


a 
~ 


Mo 
AS 


elure 


Xe 


PLUS ae 2) INTHE BIG WONDERFUL STORY. 


SOC 


tertainment! 


Fe 


art set, 14 ¢ 
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P 
LPH TE Most FABULOUS 
FUN SHOW EVER ON THE SCREEN! 


SO HILARIOUS! SO HEARTWARMINGI! 
YOU’LL GLOW ALL OVER! 


COLUMBIA PICTURES PRESENTS A GEORGE SIDNEY PRODUCTION 


MAURICE CHEVALIER ~ BING CROSBY+ MICHAEL CALLAN=RICHAD CONTE 
ik DARIN + SAMMY DAVIS Jr, « JIMMY DURANTE + ZSA ZSA GABOR 
nceot UUDY eat GREER a HEDDA ve JOEY BISHOP 


KIM NOVAK - INORE PREVIN + nONNA REED « DEBBIE REYNOLDS « EDWARD 6 ROBINSON 
CESAR on a TR th and many, many more! 


Ad No. 40!—616 Lines 


| Utility Mat No. I | 


includes the following six ads 


and two publicity scene mats: 
= Ad No. 101 e Ad No. 203 
e Ad No. 102. « Ad No. 204 
e Ad No. 201 e Publicity 2-A 
e Ad No. 202 e Publicity 2-B 


Ad No. 102—43 Lines 


Ad No. 10!—34 Lines 


é Ds brent and happy a bauble as Hollywood 
has ever packaged, P32 is full of fun and 


frolic. The movie, done by George Sidney, has danc- 


ing, singing, teasing tricks, stormy love between 
men and women, deep understanding love between 
a man and a white horse. Above all it has Cantin- 
flas, the world-famous pantomimist and Latin 
America’s greatest movie star. He plays Pepe, a 
poetic peon who travels to Hollywood to be near 
Don Juan, his beloved horse who had been sold into 
Yanqui captivity. He has many amazing adventures, 
plays a genie in a tequilla jug and meets film 
stars. Some, like Dan Dailey and Shirley 

Jones, play roles in the movie. Others, 

like Debbie Reynolds, Frank Sinatra, 

‘Dean Martin, Jack Lemmon, Kim 

Novak, Jimmy Durante, Maurice 

Chevalier, Sammy Davis Jr., 

Tony Curtis, Janet Leigh and 

Bing Crosby play their own 

amusing selves. 9 


COLUMBIA PICTURES PRESENTS A GEORGE SIDNEY PRODUCTION STARRING 


CANTINFLAS 


THE BIG 
ss. WONDERFUL STORY 


CINEMASCOPE - COLOR 


Ad No. 302—543 Lines 


IT'S PEPERRIFIC! THE GREATEST STAR mi 
HAPPINESS-FILLED ENTERTAINMENT EVER! 


COLUMBIA PICTURES PRESENTS A GEORGE SIDNEY PRODUCTION 


The sensation of Around 
The World in 80 Days” 


ids” Dan & Shirley! 


GUEST STARS 


MAURICE CHEVALIER - BING CROSBY 
MICHAEL CALLAN - RICHARD CONTE 
BOBBY DARIN - SAMMY DAVIS ur, 
JIMMY DURANTE: ZSA ZSA GABOR 
voceor UUDY GARLAND - GREER GARSON || 
HEDDA HOPPER - JOEY BISHOP 
ERNIE KOVACS - PETER LAWFORD 
JANET LEIGH - JACK LEMMON 
UAY rnemenvace» NORTH > KIM NOVAK 
ANDRE PREVIN - DONNA REED 
DEBBIE REYNOLDS - EDWARD G. ROBINSON | Pepe duos with Debbie... teaches Chevalier to dance 
CESAR ROMERO ; FRANK SINATRA [ Only a few of the exciting stars 


and many, many more! in the big wonderful story! 


IS RE EN PUA Yi v men a US GRRE ENTS 1 Ores vO) GATE 


ECO BNON = OWRD TGS ESPN OORT ifr 
NS RIOR PRDUCTON = CeCe = rok” GEORGE SIDNEY * Gua 


Ad No. 301—534 Lines 
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IT’S PEPEARIFIC! THE GREATEST STAR AND 
HAPPINESS-FILLED ENTERTAINMENT EVER! 


COLUMBIA PICTURES PRESENTS 
A GEORGE SIDNEY PRODUCTION 


¢ 


Pepe sings a duet with Bing. 


Above: Pepe rings lovely Kim. 


Pepe dances with Debbie. 


CO-STARRING 


DAN DAILEY 140 
SHIRLEY JONES 


Copyright © 1960 by Columbia Pictures Corporation. All Rights Reserved 


PLUS 
ae GUEST 

STARS Above: Pape is ga-ga over Zsa Zsa... 
KKKKKKKK Left: Pepe gets surprised by Janet... 


Right: Pepe belts the blues with Sammy... 
Below: Pepe horses around with Greer... 


MAURICE CHEVALIER + BING CROSBY 
MICHAEL CALLAN + RICHARD CONTE 
BOBBY DARIN» SAMMY DAVIS Jr. 
JIMMY DURANTE + ZSA ZSA GABOR 
voce or JUDY GARLAND + GREER GARSON 
HEDDA HOPPER « JOEY BISHOP 
ERNIE KOVACS » PETER LAWFORD 
JANET LEIGH + JACK LEMMON 
JAY e'ensce: NORTH KIM NOVAK 
ANDRE PREVIN + DONNA REED 
DEBBIE REYNOLDS » EDWARD G. ROBINSON 
CESAR ROMERO FRANK SINATRA 


and many, many more! 


Above: Pepe “cupids” Shirley and Dan... 
Below: Pepe’s pal Bobby sings way out... 


SCREENPLAY BY 


DOROTHY KINGSLEY & CLAUDE BINYON 


SCREEN STORY BY 


LEONARD SPIGELGASS & SONYA LEVIEN 
DIRECTED & PRODUCED BY G Ea) RG E S| DN Ey 
assoowte JACQUES GELMAN*G.S-POSA FILMS 
INTERNATIONAL PRODUCTION + cinemascope  couor 


Tee At Rae 


Ad No. 801—2304 Lines 


All advertising material in this pressbook, as well as all All inquiries on this procedure, which is voluntarily subscribed 


other newspaper and publicity material, has been approved ] to by the major motion picture companies, may be addressed 
under the MPAA Advertising Code as a self-regulatory to: Advertising Code Administrator, Motion Picture Associa- 
procedure of the Motion Picture Association of America. tion of America, 28 West 44th Street, New York 36, N. Y. 
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ONE OF THE ALL- TIME GREAT ENTERTAINMENTS! [ 
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OLUMBIA 
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CORGE SIDNEY 
iG RODUCTION 


STARRING THE SENSATION OF a costume 
AROUND THE WORLD IN 80 DAYS” DAN DAILEY ano 
SHIRLEY JONES 


Splut ok ik 


: b.0.0.0.9.0. 8.9.0.9 

| MAURICE CHEVALIER 
BING CROSBY 
MICHAEL GALLAN 

* RICHARD CONTE 

) BOBBY DARIN 

* SAMMY DAVIS. Jr, 
| JIMMY: DURANTE 
TSA TSA GABOR 


‘gj The Voice of 


JUDY GARLAND 
GREER GARSON 
~ HEODA HOPPER 
| JOEY BISHOP 

ERNIE KOVACS 


Soism 


EDWARD G. ROBINSON 
rors CESAR ROMERO 
“A Bright and Happy Bauble!” —tire macazine FRANK SINATRA 


“A Prize Package For The Whole Family!” —neopa Hopper and many, ' 
“Soke Cantinflas Conquers!” —rHe new york Daly News alia 
“Cantinflas Is A Pleasure!” —Newsweex macazine PSE 
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Ad No. 304—477 Lines 


“As Bright and Happy A Bauble As 
Hollywood Ever Packaged!” 


—LIFE MAGAZINE 


“PEPE IS PRIZE PACKAGE 
FOR WHOLE FAMILY! 


If you're looking for entertainment for the whole family without violence or a dirty 
word, ‘Pepe’ is your dish. It has everything, beauty and these stars: Chevalier, 
Bing Crosby, Tony Curtis, Janet Leigh, Greer Garson, Edward G. Robinson, Jack 
Lemmon, Jimmy Durante, Zsa Zsa Gabor, Dan Dailey, Shirley Jones, Frank Sinatra, 
Bobby Darin, Kim Novak, Ernie Kovacs, Debbie Reynolds, Charles Coburn, Billie 
Burke, Donna Reed, and Judy Garland’s voice.” —HEDDA HOPPER 


GO "4k CANTINFLAS 
<> CONQUERS IN PEPE 


A joyous production crammed with delightful entertainment...studded with many 
of the most glittering names in filmland and adorned with beauty, exquisite color, 
popular vocalizing and expert dancing!” —The New York Daily News 


(® “A CORNUCOPIA 
<> OF ENTERTAINMENT! 


Warm, clean, one of the most enjoyable pictures of the year! An 
Academy Award calibre performance by Cantinflas! Rich in 
imagination, sentiment, beauty and laughter!” 


—The Los Angeles Herald Express 


“PURE PLEASURE FROM 
START TO FINISH! 


Cantinflas is superb! Laughter, song, dancing, happiness, 
romance are the words for PEPE. You will leave the thea- 
tre smiling and happy!” —The Miami Sun 


CANTINELAS 


“AN 
EYE-POPPER ! 
IT HAS 
EVERYTHING!” 


Cue Magazine 


PLUS 


GUEST STARS IN 
THE WONDERFUL 
STORY 


CINEMASCOPE - COLOR 


THe AT RE 


Ad No. 303—498 Lines 
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Some of the critical acclaim accorded Cantinflas and 
Pepe’ in New York, Los Angeles and Miami — the 
first engagements of the film — has been excerpted, 


JUDY GARLAND - GREER GARSON 


HEDDA HOPPER - JOEY BISHOP 
ERNIE KOVACS : PETER LAWFORD 


Swe SNeaSwe Ste She SA 


MICHAEL CALLAN - RICHARD CONTE 
BOBBY DARIN SAMMY DAVIS Jr, 
JIMMY DURANTE: ZSA ZSA GABOR 
JANET LEIGH - JACK LEMMON 
JAY 1c S8%%Sce- NORTH > KIM NOVAK 
ANDRE PREVIN - DONNA REED 
DEBBIE REYNOLDS - EDWARD G. ROBINSON | & 
CESAR ROMERO - FRANK SINATRA 
and many, many more! 


COLUMBIA PICTURES PRESENTS A GEORGE SIDNEY PRODUCTION 
MAURICE CHEVALIER - BING CROSBY 


THE 
Voice oF 
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| below, and additional quotes appear in a number of the 
ads contained in this pressbook. It might be worth 
using local quotes, after your opening, in substitution 


for — or along with! — the laudatory comments here. 


“4s bright and happy a bauble as Hollywood 


99 


has ever packaged .. . 


LIFE Magazine 
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[MICHAEL CALLAN | RICHARD CONTE | BOBBY DARN 


JD ALA GEER CARSON] DOA OPE 
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TOP-RATED. “A joyous production... 


39 


crammed with delightful entertainment... 


NEW YORK DAILY NEWS 


«|, moments of pathos, romance and plenty 


“BDWARD G.ROBINSON 


F CBSAR ROMERO | FRANK SINATRA | and many more = 


of laughs. Cantinflas makes ‘Pepe’ warm, 
lovable and delightful.” 


NEW YORK DAILY MIRROR 


in the big wonderful stor 


/ss>>>>> HAURIOE GHEVALIER| BING CROSBY | 


GUEST STAR 


GOB PICTURES PRESENTS A GORGE IDUEY PAOOUCTON STARRING 


“Cantinflas is pure enchantment.” 


N. Y. WORLD TELEGRAM and SUN 


ONE OF THE ALL-TIME GREAT ENTERTAINMENTS! 


{SAMMY DAVIS sc | JIMMY DURANTE | 2SA SA CABOR 


| DEBBIE REYNOLDS 


THE 


{ 
} 


*  . . one of the most enjoyable pictures of 
the year .. . rich in imagination, sentiment, 
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beauty and laughter.’ 


L. A. HERALD EXPRESS 
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...agreat, gay audience picture... a feast 


for the eyes and ears.” 


L. A. EXAMINER 
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5 ... jokes, music and songs keep ‘Pepe’ 
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PEPE PUTS A SMILE ON YOUR 


99 


moving at a galloping pace... 


MIAMI NEWS 


7 
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...can well be this year’s best crowd-pleaser, 


family-type film.” 
MIAMI HERALD 


ee 


... pure pleasure from start to finish ...a 
movie the whole family must see.’ 


MIAMI SUN 
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LIPS, HAPPINESS IN YOUR HEART 
AND TEARS IN YOUR EYES. 
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PEPE PUTS A SMILE ON YOUR 
LIPS, HAPPINESS IN YOUR HEART 
AND TEARS IN YOUR EYES. 
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COLUMBIA PICTURES PRESENTS 
A GEORGE SIDNEY PRODUCTION 


THE SENSATION OF “AROUND 
THE WORLD IN 80 DAYS” 


in the big 


wonderful story 


sé->>>> MAURICE CHEVALIER | BING CROSBY 
MAE CLAN) CRED COE” BRB AR 


SAMMY DANI i JIMMY DURANTE | ZSA ZSA GABOR 
i JUDY GARLAND | GREER CARSON HEDDA HOPPER 


TOBY BISHOP ERNIE KOVAGS | PETER LAWFORD 


JANET LEIGH | JACK LEMMON | AY. NORTH 


DEBBIE REYNOLDS | EDWARD 6. ROBINSON 


CESAR ROMBRO | FRANK SINATRA |and many more 


SCREENPLAY BY 
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Ad No. 207—514 Lines 


ONE C OF THE ALL-TIME GREAT ENTERTAINMENTS! 
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CO-STARRING 


DAN bir 
SHIRLEY JONES 


SCREENPLAY BY 
) 


SCREEN STORY BY 


GUEST STANS| | 
in the big wonderful story | hd 
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| DEBBIE REYNOLDS | EDWARD 6. ROBINSON leg 
[CESAR ROMERO | FRANK SINATRA | and manymore 
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Ad No. 205—222 Lines 


ONE OF THE ALL-TIME GREAT ENTERTAINMENTS! 
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he sensation of » AS eres: 
‘Around The World 5 *, 
In 80 Days 
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Ad No. 201—76 Lines 


ONE OF THE ALL-TIME GREAT ENTERTAINMENTS! 
ES PRESENTS A GEORGE SIDNEY PRODUTION 


THE SENSATION OF “AROUND 
THE WORLD IN 80 DAYS” 


i GUEST STARS: 
% INTHE BIG ; 
an WONDERFUL * 


cori 0 pal *BRILeV 
aims Reeve _, SHIRLEY. JONES. 
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Ad No. 203—122 Lines 


ONE OF THE ALL-TIME | 
GREAT ENTERTAINMENTS! 
COLUMBIA PICTURES PRESENTS A GEORGE SIDNEY PRODUCTION 


ad Ns sie SIS 
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f MAURICE CHEVALIER - BING CROSBY 
MICHAEL CALLAN : RICHARD CONTE 


CESAR ROMERO - FRANK SINATRA 
and many, many more! 
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Ad No. 206—238 Lines 
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Copyright © 
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Ad No. 202—44 Lines 


ies LIFE MAGAZINE SAYS: 2ese 
‘A Bright and Happy 
Package 2 Sulleon 
Funrandrroliels 


35 HUE VEST STARS 


IN >> GUEST 8 STORY 


THEATRE CINEMASCOPE 


Ad Nee 204—100 Lines 


IT’S PRE-SOLD 


Your audiences have been made “Pepe’’-conscious through 
the mass of material carried by the nation’s press, magazines, 
TY and radio! Well before production began, Cantinflas and 
“Pepe” were attracting the attention of the audience-getters in 
the communications fields! Gossip columnists and syndicate 
writers flocked to the locations, to interview the stars and to 
broadcast their findings; magazine writers prepared special 
picture and text material for publication before and after the 
premiere openings. The guest stars, as they completed their 
“Pepe” chores and took off for appearances around the 
world, talked about Cantinflas and about “Pepe” on the air, 
and in interviews. The word got around! 


Following are just a few of the more recent pre-selling opera- 
tions that created interest in the picture’s opening. 


NEW YORK PARADE 


“‘Pepe”’ was seen by millions of TV viewers of the 34th annual Macy 
Day Parade in New York City on Thanksgiving Day. The “Pepe” 
section of the parade included a re-creation of the title song sequence 
from the picture, involving Shirley Jones and some 100 Mexican 
singers and dancers. The sequence was broadcast by 167 NBC-TV 
stations to an audience numbering in the millions. 


THE DONNA REED TV SHOW 


The popular Donna Reed Show, telecast weekly on the ABC-TV 
network, devoted an entire half-hour program to “Pepe,” Jan. 26th. 
In the half-hour program, Donna and her TV family are invited by 
producer-director George Sidney to visit the “Pepe” set to watch 
the filming of a Cantinflas dance sequence with Debbie Reynolds. 


ART LINKLETTER TAPES 


Popular television personality Art Linkletter, who was the MC at the 
gala “‘Pepe” premiere at the Stanley Warner Beverly Hills theatre, 
taped the entire proceedings for showings as reruns on seven daily 
Linkletter shows on 276 television stations. 


PEPE’ PRESS COVERAGE 


As befitting one of the year’s most important motion picture pro- 
ductions, an extraordinary harvest of “breaks” in all media has 
been reaped for “Pepe.” The national magazine breaks, especially, 
have been truly impressive, ranging through “Life” and “Holiday” 
magazines, “Ebony,” “Saga,” “Dance Magazine,” “Town and 
Country,” ‘‘Seyenteen,” “Harper’s Bazaar,” “Dateline,” “Vogue,” 
“Women’s Day Magazine,” Diners Club Magazine cover, etc. Keep 
your eyes open for other breaks in magazines and newspapers. 
Obtain copies for posting in an out-front display. Shown below is 
an editorial printed by the New York Daily Mirror, the day after the 
opening in that city. Another glowing editorial, in the Los Angeles 
Herald Express, hailed “Pepe” as ‘“‘a cheerful picture.” 


Wonderful Evening 


We don’t know what all the erudite critics will say, 
but we'll take ‘‘Pepe,”’ the new motion picture at the Cri- 
terion, until another “Around the World in 80 Days” comes 
along. ‘‘Pepe,”’ of course, is the incomparable Cantinflas, 


everybody’s good neighbor. From tough Dan Dailey and 
hauntingly beautiful Shirley Jones—on down through more 
top stars than you can count on your fingers and toes, the 
performances are superb. Edward G. Robinson fans will get 
a particular kick out of the mellowing Old Master of menac- 
ing roles. We congratulate George Sidney, Jacques Gelman 
and Columbia Pictures for bringing us a clean, gay, colorful 
piece of sheer entertainment in time for this bright season. 


N. Y. DAILY MIRROR 


EL PRESIDENTE HOTEL 
VACATIONS AS PRIZES! 


Two expenses-paid 10-day vacation trips for two to Mexico are the national grand 
prizes in the Balsa Hotels-Pepe" essay-writing contest. One grand prize will be 
awarded the winning entrant from East of the Mississippi and the other grand prize 
will be awarded the winning entrant from West of the Mississippi. 


The expenses-paid vacations will include stays at the luxurious Presidente Hotels 
operated by the Balsa Hotel Corporation in Mexico City and the resort city of 
Acapulco. The vacations, complete Mexican hcliday packages, will include meals, 


sightseeing, special tours during the winners’ stay in Mexico, etc. 


Contestants are asked to complete the following sentence in 25 words or less: 


BE THe Guest OF PEPE AND 
Tw Bausa Hore ConporaTion 
Ay Th Beaurirul Et PREeseDEnTe 


“| would like to win a ten day ‘Pepe’ Fiesta Vacation in Mexico because oe 


The contest is designed to win attention to your Pepe" playdate via sponsoring newspaper, TV or radio station. A colorful 
one-sheet poster (see “rough"’) is available for display at your theatre. 


Local theatre contests must be staged before September |, 1961, and promoted prizes should be awarded local winner. 
Complete contest details, rules, publicity and poster materials can be found in the special contest kit from the Exploitation 
Department, Columbia Pictures, 71! 5th Avenue, New York 22, N. Y. 


UNITED AIR LINES 
“GUESTSTARS” 


d ns ANEW EXO‘TEMENT IN SCREEN ENTERTAINMENT! 


7Y -CANTINELAS 


EASTERN 


FLIES TO 


MEXICO 


writing direct to: 


Exploitation Department 
Columbia Pictures 
711 Fifth Avenue, New York 22, N. Y. 


EASTERN AIRLINES WINDOW 


TRAVEL AGENCIES 


The American Society of Travel Agents (ASTA) is cooperating in the "Pepe cam- 
paign by sending its 1,500 member agencies throughout the country a special 
"Pepe" travel poster. Additionally, at the local level, ASTA members will welcome 
other display material and can be expected to cooperate with local theatres ex- 
hibiting "Pepe." For all showmen desirous of setting additional travel agency 


tie-ins, a limited quantity of the travel poster is available and may be obtained by 


UNITED AIRLINES! 


An important scene with a United Airlines carrier in Pepe" cues a United Airlines 
poster containing picture credits which is perfect for display at airports, ticket offices 
and all area travel agencies. United Airlines offices throughout the country have been 
notified of the tie-in and urged to cooperate with local Pepe’ showmen. Make your 
contact early and set up cooperative displays in their windows and the theatre lobby. 


A limited supply of the poster (shown at left, in rough") is available upon request from: 


Exploitation Department 
Columbia Pictures 
711 Fifth Avenue, New York 22, N. Y. 


OTHER AIRLINE TIE-INS 


There are a number of airlines operating scheduled flights to Mexico from 
various parts of the country. They include Aeronaves de Mexico, Air France, 
Western, CMA, American, Guest, KLM, Braniff, Pan American and Eastern. 
Play up your "Fly to Mexico" theme by tie-ing in with any of the listed airlines 


which have air service to Mexico from your city. Use enlarged cut-outs of Pepe’ 


from posters, picture stills and full credits in your displays. Work the tie-in on 
a cooperative basis; display the airline's posters in the theatre lobby. 


STAR LOOK - ALIKES 


Showmen desirous of working the standard ''Star 
Look Alike" contest are faced with an embarrass- 
ment of riches in ''Pepe.'' Not only are Cantinflas, Dan 
Dailey and Shirley Jones possible for this purpose, but 
so are the 35 quest stars. Contests can, of course, 
extend beyond the physical resemblance to a ‘Pepe’ 
star or guest star, but might include voices, gestures, 
singing, mannerisms, etc. A New York “look-alike” 
of Cantinflas is shown at left. Contests should be 
staged in conjunction with newspaper, TV or radio 
station, and finalists should appear at your theatre 


and on your stage, opening night. Promoted mer- 


chandise for the winners, of course. 


‘PEPE TRAIN 


Adapt to your "Pepe" engagement, the special Show Train idea so successfully 
used by the New York, New Haven and Hartford Railroad by transporting "Pepe''- 
bound commuters to your city. If there are no commuter trains in your situation, then 
the stunt can be worked as well by a busline. In Los Angeles, the Metropolitan Transit 
Authority offered reserved seat tickets to 'Pepe'' at the MTA Ticket Office with free 
round trip transportation from any point in the Los Angeles inner zone to the Stanley 
Warner Beverly Hills Theatre. In addition, an MTA bus was specially painted to call 
attention to the free transportation offer. MTA distributed 100,000 pamphlets in all 
Los Angeles buses, selling "'Pepe,"' and the ticket office was bannered with “Pepe” 


MEXICO! 


The Tourist Department of the Mexican Government plans extensive mailings to travel 
editors, travel agencies and various other groups and organizations, alerting them to 
"Pepe." Enlist the cooperation of the Mexican Consul in your city in obtaining various 
Mexican objets d'art, costumes, etc., for lobby and store displays keyed to your en- 
gagement of "Pepe." Of course, the Mexican consul and his staff and leaders of any 
other local Mexican-American groups should be invited to the opening and to help 
obtain newspaper, radio or TY publicity. 


COCA - COLA 


A Coca-Cola machine is prominently on view at the entrance to Columbia's Hollywood 
studio in a scene that features Cantinflas and Bing Crosby (still No. R 86). In Still No. 
R 156, a case of Coca-Cola is seen atop a refrigerator. The Coca-Cola Bottling 
Company in Los Angeles is capitalizing on these ‘Pepe scenes, using the songs from 
"Pepe" and publicity about the film on its sponsored radio programs. Go after the 
Coca-Cola bottling company in your situation for co-op newspaper advertising, radio 
and TY spots, and Coca-Cola parties at your theatre. 


GEM RAZOR 


A Gem Razor endorsement by Cesar Romero, with a credit for Pepe,'' recently ap- 
peared in 90 newspapers covering 70 major markets. Using the endorsement as a 


springboard, try for a mutually-beneficial tie-up with local retailers of Gem Razors. 


LUSTRE - CREME 


Pepe’ is being plugged on the TV networks via a Shirley Jones commercial for 
Lustre-Cream Shampoo, being seen on the "My Sister Eileen" and "Ed Sullivan'' shows, 
and "'Rawhide,"' among others. Full credits from "Pepe" are used. Go after local 
Lustre-Cream Shampoo dealers for window displays, etc. 


SPECIAL PRESS KIT 


Four thousand editors of house organs have been serviced with a special flyer offer- 
ing four exciting photo features, available either with mats or glossy photos. Check 
with your local editors to see if they have ordered and used this material. In the event 
that any have not, it is available upon request directly from: Exploitation Department, 
Columbia Pictures, 711 5th Ave., New York 22, N. Y. When ordering, specify whether 
mats or glossies are desired. 


MUSIC STORE 


WOOLWORTH’S 


AGERE ANY) TOR ACTON 


‘PEPE’ RECORDS 


At this writing, there are eight recorded versions of the "Pepe" title song, and 
the Colpix-"'Pepe'' soundtrack album is among the Top Ten. 


Title song recordings include Ronnie Aldrich on a London release, Duane Eddy 
on Jamie Records, Jack Pleis on the Decca label, Les Baxter on Capitol, and a 


children's version on Golden Records. A window streamer on the Golden Rec- 
ord is available for use in appropiate outlets. In addition to the LP soundtrack 
album, Colpix is issuing title song recordings by Shirley Jones in English and 
Spanish and an instrumental by Stu Phillips. Also in preparation are records 
by Monte Kelly on Cameo Records, a children's record on the Cricket label, an 
LP album on the Design label and an album by United Artists Records. 


The soundtrack album is decked out in a multi-colored jacket with the front 
cover featuring the Continflas figure and heads of the recording’s seven stars. 
The inside spread of the deluxe album features photos of the guest stars and 
co-stars, and the back cover features producer-director George Sidney's tribute 
to Cantinflas. Promotional and point-of-sale material, available from Colpix 
distributors, include a double-display card, a colorful window streamer and a 
package stuffer and counter herald. Two of many window displays, set up for 
the New York City playdate, are shown at left. Duplicate them in every possible 


outlet in your town. 


A NEW EXCITEMENT IN 
SCREEN ENTERTAINMENT | 


Nom CANTINFLAS 
ey 


"Pepe" soundtrack album display material is available through the Colpix dis- 
tributor in your territory. For his name and address, write direct to Exploitation 
Department, Columbia Pictures, 711 5th Ave., New York 22, N. Y. Work with 


the Colpix distributor and local dealers on mutually-advantageous promotions. 


GOLDEN RECORDS ‘PEPE’ STREAMER 


RAC 
PEPE 


Ses at BW HD 


‘PEPE MUSIC 


Three of the songs in "Pepe," including the title song, with music by Hans Wittstatt and 
lyrics by Dory Langdon; "Faraway Part of Town" and "That's How It Went, All Right,” 
by the team of Andre Previn and Dory Langdon, have been published as sheet music by 
Columbia Pictures Music Corp. Other sheet music plugging “Pepe'’ includes ‘Lovely 
Day," published by Southern Music; "September Song," by Chappell, and "Mimi," by 
Famous Music. The "Pepe" song sheets can be used in store window and other music 


tie-ups, as contest prizes, theatre giveaways, etc. 


CANTINFLAS 
‘PEPE 


‘PEPE’ SOUVENIR BOOK 


An elaborate 40-page souvenir book has been created for Pepe" engagements, a unique 
combination of art and text covering the story of the picture and the people who brought 
it to life. Exhibitors who desire quantities of the souvenir book, for sale in their lobbies 


and special presentations to newspaper critics, VIP's, etc., can write for price and other 


information to: 


David L. March 


THEATRE PARTIES 


Organizations of all kinds will want to run "Pepe'’ theatre parties. For example, the Elks 
Lodge, the largest fraternal organization in Miami Beach, Fla., bought the full house 
for a preview, the night before the invitational premiere in that city. Go after various 
local groups as well as the big companies in your territory for theatre parties. Ask them 
to distribute and display locally-printed order forms like the one shown here. In addition, 
go after house organ coverage of "Pepe" with publicity material and photos and work 
with groups sponsoring theatre parties on their own publicity; it will help your playdate! 
Work too, with your local school authorities, in arranging group attendance for all stu- 


dents and faculty staffs at special showings of ''Pepe.' 


140 East 56th Street, New York 22, N. Y. 
Phone: PLaza 3-2045 


OK. 


LORD & TAYLOR 


3) DANTINFLAS @ PEPE 


‘PEPE’ MERCHANDISING 


CHILDREN'S CHENILLE 
BEDSPEADS and TOWELS 


COMIC BOOK 


Available from local whole- 
sale news dealers and dis- 
tributors of Dell Comics. 


The hilarious 


>» adventures of a Cy a 
| a Ee Retail price .. 15c ea. 
| and a 
\ j prize-winning 5 


Vi { G stallion! 
Ns 
\, ian 


For additional information, 
write direct to: 


Wm. Callahan 
Dell Distributing, Inc. 
750 Third Ave., N. Y. C. 


OTHER ‘PEPE’ ITEMS 


In addition to the “Pepe” merchandise items 
shown on this and the following page, a number 
of promotions have been set with other manu- 
facturers. These include the following: 


STUFFED DOLLS, MARIONETTES: To be sold direct 
and through jobbers to retail accounts and large mail 
order houses, chains, ete. Can be bought direct for 
lobby sale. Retail prices range from $3 to $10, with the 
higher priced items having changes of costume. For 


additional information, write direct to: 
Mr. Sam Jupiter 
Juro Novelty Co., 18 East 18th St., N. Y. C. 


SPORTSHIRTS: To be sold in department stores and 
men’s wear shops; retail price range, $3.95-$4..95. For 


additional information, write direct to: 
Mr. Allan Tichnor 
Hickok Sportshirts, 350 5th Ave., N. Y. C. 
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RETAIL: 
Full-size bed $7.98 
Twin bed $6.98 
Towels $1.98 


Write for additional information direct to: 
Mr. Bob Deatly, A. P. McAuley Co., 206 Madison 
Avenue, New York, N. Y. 


Available from toy jobbers and wholesalers at regular trade 
discounts. Prices: Small, $1.29; Large, $3.49. For additional 
information, write direct to: 


Mr. A. Kent, Ideal Toy Corp., 200 5th Ave., N. Y. C. 


PINATAS 


ea.; large $5.00 ea. Retail 


These are Mexican 
party and Christ- 
mas specialties, pa- 
pier-mache figures 
which hang from the 
ceiling; when the 
children break them, 
toys cascade down. 
Can be purchased 
direct for lobby sale 
and theatre promo- 
tion: Small, $3.00 
ea.; medium, $4.00 
at $5.98, $7.98 and 


$9.98 respectively. For additional details, write: 


Mrs. Dianne Capin 


Dodi Imports 


Box 212, Nogales, Arizona 


BOTTLE PUPPETS 


Sold through department 
and specialty stores, bar 
accessory shops, etc. Can 
be purchased direct at 
$14.40 per dozen. 

Retail price 

$2.-$2.50 ea. 
For additional information, 
write direct to: 

Mr. Jean Gates 
5th Ave. Accessories 

366 Fifth Ave., N. Y. C. 


This drawing of Cantin- 


” used as 


flas as “‘Pepe,’ 
key art in the advertis- 
ing campaign on the pic- 
ture, is copyrighted. It 
may not be used in any 


local merchandising, ex- 


cept where indicated on 


these pages. There can 
be no real or implied 
endorsements of any 
merchandise items, 
other than the ones ap- 


proved here. 


DON JUAN SPRING HOBBY HORSE 


Sold direct by the manufacturer to accounts throughout 
the United States and Canada. It is made in two sizes, 


with the larger size having a removable saddle. 


Length, 39/2”; width, 22; height, 22/2” $30.00 retail 


Length, 41”; width, 24”; height, 2412"; $35.00 retail 


For additional information, write direct to: 


Mr. Sid Carlton, 
Wonder Horse, Inc. 
200 Fifth Avenue, N. Y. C. 


PAINT AND 


CRAYON SETS 


Also being manufactured at this writing are jewelry and 
charm kits, wooden toys and director chairs, all with Pepe” 
promotional possibilities. When ready, this merchandise 
can be bought from toy jobbers and wholesalers at regular 
trade discounts. Prices of the various ''Pepe'' items are 
expected to range between $1 and $2. For additional in- 


formation, write direct to: 


Mr. Noel Span 
Gem Color Co. 
200 Fifth Avenue, N. Y. C. 


COLORING AND CUTOUT BOOKS, 
BOARD GAME, JIGSAW PUZZLES 


Available from toy jobbers and wholesalers at the regular trade discounts. Retail prices: 


Coloring Book .29 ea 
Pepe Cutout Book .29 ea 
Flannel Board Game $1.00 


For additional information, write direct to: 


Picture (Jigsaw) Puzzles 
Box of 5 $1.00 
Inlaid .29 ea 


Miss Alice McQuistion 
Saalfield Publishing Co., Akron 1, Ohio 
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of Phillies’ second baseman. 


Mat No. Exploitation 2-B, (same size as shown). 


Available at your Columbia Exchange, and the 
answer—also on mat—illustrated below. 


This ‘“‘Pepe”? Puzzle mat can be used in a 
variety of ways. If it is planted in a local | 
newspaper, see to it that the correct answers 
are printed next day, or on a following | 
page ... or, there might be a reference 
with the puzzle that the correct answers can 


be found with your display advertising. 


In the following uses of the mat, call at- | 
tention to the fact that the correct answers 
are posted in the lobby of your theatre; | 


invite “‘Pepe” Puzzlers to check answers. 


e Print mat on the shopping bags of local | 


stores and supermarkets. iI} 


@ Print in quantity as package - stuffers, | 
herald handouts, magazine inserts, etc. 


e Use in a “lucky number’ contest, with 
guest admissions to those having “‘lucky _ |) 
numbers” posted daily in your lobby. 


e Slip under the windshield wipers of park- 
ed cars in streets and parking lots. i 


—————— 1 | 


Solution to 


‘Pepe’ Puzzle =|. 


Jeep ‘SURREYS' 


Star in 


TO inion kid 


CBRUMBU PACTORES vans GEDRGE SET cet 


CANIINGUAS 


‘AROAnO T@ PORLD me OS OATS 


JEEP WILLYS TIE-UP 


The Jeep-Willys division of Kaiser Industries, makers of the 
world-famous Jeep, has sent a 22 x 60 poster to 1,400 Jeep 
dealers with a covering letter from C. M. Ritchey, Willy's 
advertising manager, apprising them of “'Pepe'' and asking 
them to cooperate in its release. The poster, containing full 
picture credits, stresses that Jeep Surreys (the famous little 
automobiles with a surrey roof with a fringe on the top) star 
in Pepe.’ Additional copies of the Jeep poster are available 
upon request from the Exploitation Department, Columbia 
Pictures, 711 Fifth Ave., New York 22, N. Y. Work with local 


s krisas hilton 


ACAPULCO, MEXICO 


“STARS” IN THE MOTION PICTURE 


CANIINAAS. 
prex & 


Hilton and Continental Airlines, has a two-page feature story ‘on “Pepe.” 


Exploitation Department, 
7|1 Fifth Avenue, New York 22, N. Y. 


dealer on the following attention-getting promotion ideas. 


e A "Pepe Wagon can bring people who want to make 
advance performance ticket purchases to the boxoffice 
and back to the point where they were picked up, as was 
done in New York. 


e Duplicate the ''Pepe™ 
light of the film. 


e Decorate a Jeep festively, with appropiate "Pepe" 
signs, and have it roam the downtown business section of 
your city. 


parade of Jeeps which is a high- 


HILTON HOTELS 


The world-famous and world-wide Hilton Hotels chain, whose Las Brisas Hilton, Acapulco, Mexico, 
was used for a sequence in Pepe," is displaying ''Pepe’ counter cards with full picture credits, 
in its hotels. In addition, the Jan. 20 issue of the Hilton Carte Blanche Magazine, distributed by 


A limited quantity 


of the Hilton poster, for planting in travel agency windows, is available upon request from: 


Columbia Pictures 


DRIVE-IN's 


e Post signs reading: "2,567 Miles to Mexican Border—But 
Only Miles to ‘Pepe.’ State Drive-In." 

e Have your staff dressed in Mexican costumes: sombreros, 
colorful capes or blankets, etc., to carry out the ‘Pepe’ 
motif. Use Mexican colors wherever possible. 

e Serve Mexican-style food such as chili con carne, tortillas, 
and a Pepe-burger as a culinary salute to "Pepe." 


ADVANCE PATTERNS 


The Advance Patterns Co., 


chain and fabric stores across the country, has adapted one of designer Edith Head's 
"Pepe" creations for Shirley Jones into a pattern merchandised nationally. The cover 
of the March, 1961, Advance Patterns catalogue features Cantinflas art, Miss Jones 
and the dress itself. In addition to the pages in the catalogue, the ''Pepe’’ 
being merchandised via a counter throwaway and a counter card adapted from the 
catalogue cover. Distribute a number of these “'Pepe’' patterns, both at and away 
from the theatre. Plant the pattern on the women's page of your local newspaper, 
accompanied by "Pepe" credits, or work with local dealer on a co-op ad. Pattern 


envelope also has been adapted from catalogue cover, 


rhe Faribretta suans carrying the ''Pepe’ 


IN THE MOTION PICTURE PEPE 


whose patterns are sold in 5,500 department, variety, 


message right into the home. 


e Set up a display of Mexican jumping beans for the kids. 


e Play Mexican-type music such as The Mexican Hat Dance 
and La Cucaracha. 


e Play the Pepe’ album over your speaker system. 


e Use the ''Pepe'’ cutouts as road markers with copy: "This 


way to ‘Pepe’. 


pattern is 


{ 
N 
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ig += LAMBRETTA SCOOTER 


caiven 


The Lambretta motor scooter figures importantly in a scene from 'Pepe.'' Still No. Spec. 14 
(left, and available at your Columbia exchange) featuring Cantinflas and the Lambretta 
with full “Pepe'’ credits, was blown-up and extensively used in advance of the New York Criterion 
Theatre opening. Arrange for promotional cooperation with your local Lambretta dealer includ- 
ing, if possible, participation of the scooters in any Pepe’ promotions or parades. Snipe your 
own theatre imprint, of course, in the space utilized in the still by the Criterion. 


SELLING AIDS 


*"Pepe”™” Cutouts: These five-foot “Pepe” cutouts — the 
Cantinfias art in full color, mounted and on easels—can be used in 
windows, theatre, stunts. Cutouts are $3.00 each, shipped prepaid. 
Make out check or money order to Columbia Pictures Corporation 
when you order cutouts direct from Exploitation Department, Co- 
lumbia Pictures, 711 5th Avenue, N. Y. 22, N. Y. 


De Luxe Trailer: Scenes and songs from the picture, show- 
ing its great entertainment scope and guest stars. Trailer should be 
run well in advance. Order from your Columbia exchange. 


Free Veaser Trailers: Three of ’em! One has Bing Crosby 
and Debbie Reynolds plugging “Pepe,” another has Maurice Che- 
valier and Kim Novak, a third has Edward G. Robinson! Use all three 
teaser trailers, spotted throughout a regular advance program and for 
cross-plugs! Order teaser trailers from your Columbia exchange. 


Spanish Language Teaser: For cross-plugging in those 
theatres which book Spanish-language pictures This teaser trailer 
stars Cantinflas, of course, and can be ordered through your Co- 
lumbia exchange. 


TV Trailers: The theatre teaser trailers described above, plus 
a fourth featuring Greer Garson, have been converted into TV trailers 
for bringing your “Pepe” message into the homes of your com- 
munity! Each TV trailer has a final frame freeze for super-imposed 
visual credits, as well as room for local announcer to add theatre and 
playdate information. Order direct from: Exploitation Department, 


Columbia Pictures Corporation, 711 5th Ave., New York 22, N. Y. 


Transcriptions: A variety of spot announcements, all open 
end for local commentator to add theatre credits. Available on a 
single disc. Order from your Columbia exchange; transcriptions 
will be shipped direct from New York. 


Two Telops: Style A, theatre and station identification. Style B, 
theatre advertising only. Prices $5.00 without imprint: $7.50 with 
imprint; $2.00 for each additional slide or telop. Specify style and 
copy desired when you order direct from QQ Title Card Co., 247 
West 46th St., New York 36, N. Y. 


Displays: 9 x 12’ Flag: single face, $45.00; double face $75.00. 
Badge: 40c. Streamer: 17’ long, $15.00 each. Valance: $1.50 per 
running foot; minimum length, 10-foot. 12 pennant string; 30’ long,- 
$3.50. Bumper strip: $1.00 each; minimum order 5. Order from 
National Flag Co., 43 West 21 St., New York 10, N. Y. or in Canada: 
Theatre Poster Geonce 227 Victoria Street, Toronto, Ont. 


Vie-Up Stills: addition to the regular still set, and the ex- 
ploitation stills mentioned elsewhere in this pressbook, a number 
of other “Pepe” stills can be used for promotions with local mer- 
chants. They include Still No. 16, piggy bank; Still No. 21, travel with 
savings; Still No. 20, flowers; Still No. R 70, puppet; Still No. 115, 
pencil; Still No. R 196, telephone. 


Art Stills: A special set of Art Stills and a set of 14 color prints 
are among the stills available at your Columbia exchange. 


¢ Offer the stills to local newspaper editors with captions including 
all credits. 


e Use an art still in a Color-in Contest, in a newspaper or on super- 
market bags, with prizes for the best entries. Art Still No. 11 is 
ideal for a color-in purposes; it is a reproduction of the cover of 
the souvenir book shown on page 3 the Cantinflas figure and 
the “Pepe” title treatment. 


e Enlarge some of the drawings and have a local artist color them in 


the theatre lobby. 
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TWO STAR INTERVIEWS! 


Two open-end interviews with internationally-famed Cantinflas, the 
star of ''Pepe’’ and guest star Maurice Chevalier! Mimeographed 
scripts for local commentator. Order direct from Exploitation Dept., 
Columbia Corp., 711 5th Avenue, New York 22, N. Y. 


PRINTED IN U, S. A. 
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